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Childcare Leave Acquisition Rate

To support employees in balancing childcare and work, NICHIAS has established a variety of systems that exceed legal requirements.
We have also created a guidebook to clearly explain these systems and actively share information with employees. Each year, the
number of male employees taking childcare leave has been increasing, as has the average number of days taken.

Childcare leave acquisition rate Male acquisition rate 36.1% 47.5% 67.9%
by gender (non-consolidated) Men who took childcare leave 13 19 36
Female acquisition rate* 110.0% 100.0% 93.8%
Women who took childcare leave 11 14 15
Women who gave birth 10 14 16

*The acquisition rate is calculated based on the standards set by the Ministry of Health, Labour and Welfare.

IR Activities

NICHIAS strives to enhance communication with shareholders and investors based on the principle of fair disclosure. In FY2024, we
held financial results briefings online at the time of the year-end earnings announcement and the second-quarter earnings
announcement. We also conducted small meetings and facility tours, and participated in domestic and international conferences hosted
by securities companies. In our daily work, we held a total of 221 IR meetings, including in-person, online, and via teleconference
system. The opinions obtained through dialogue are regularly reported by the IR team at management meetings and other forums, and
are utilized to help improve management and business activities. NICHIAS will continue its efforts to strengthen its communication with
shareholders and investors both inside and outside Japan, as well as forming a broad spectrum of shareholders.

Building Relationships with Employees’ Families

It is very important for a company to build good relationships with the families of its employees. Having employees’ children see their
parents at work contributes to the development of the children’s understanding of careers and also helps realize the NICHIAS Group’s
vision of becoming a “bright company where it is pleasant to work.” In August 2025, we held an event called “Children’s Workplace
Visitation Day,” where employees’ children were invited to visit their parents’ workplace. This initiative began in 2015 and, although it
was suspended for four years due to the COVID-19 pandemic starting in 2020, it has otherwise been held every year.

In addition, every summer we distribute the agricultural growing medium “Yasaihana™ Pot,” a product of NICHIAS’ Group company,
Nippon Rockwool Co., Ltd., to the families of our Group employees. This program started in 2020 and marks its sixth year this year.
Families have shared heartwarming reports such as tomatoes bearing fruit and mini sunflowers blooming.

Support Activities for Culture and Sports 4
Sponsorship of the Professional Basketball Team “HIROSHIMA
DRAGONFLIES”

NICHIAS supports the professional basketball team HIROSHIMA DRAGONFLIES, a
member of the B.LEAGUE, as a Diamond Partner for the 2025-26 season.

The team’s name originates from the Miyajima Dragonfly, an endangered species
that inhabits only Miyajima Town in Hatsukaichi City, Hiroshima Prefecture, and both
the team’s logo and NICHIAS’ corporate mark feature a dragonfly.

NICHIAS is engaged in activities to protect the dragonfly’s ecosystem, and by
working together with the HIROSHIMA DRAGONFLIES, we aim to contribute not
only to the promotion of sports and the development of culture, but also to the
protection of the natural environment.
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Sponsorship of the Racing Team “Team LeMans”

NICHIAS sponsors the racing team VELOREX (Team LeMans), which competes in
the SUPER GT series. The SUPER GT series is one of the largest racing events in
Japan, boasting the highest attendance among domestic motorsports, with 30,000
to 60,000 spectators per race. During the season, the NICHIAS brand logo is
displayed on the team’s Ferrari race car. Through this sponsorship, NICHIAS is
contributing to the promotion of motorsports culture.

Race car featuring the NICHIAS logo
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